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Brand Packaging Innovation Collaboration
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Achievements of the 4th Award: A Proven Industry Closed Loop from Guangzhou Restaurant
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The 4th Achievement Showcase and Its Value
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Fifth Edition, Further Upgraded: Three Major Brands Running in Parallel + University Creative Design

B mRBEETEGAE + BREERIT + H—FSNE, BERLFRPEHED

1L =2 . I —_ 5 A === nm=z
TIEFS RUHSPR  wmer ansmx GRS
Guangzhou Restaurant Wugu Mofang Kangaroo mommy
For™
c?s
V
GUANGZHOU ﬁﬁ%’% Kangaroo I
NG mormmy EN{EschrEr=ge

3 i miERAELZfmmd, EREMNTLABREEFEAEMRMETRKNEEEFHG

ZmhEFHT F—¥n B=eIFI
NI DT 4 YN ISR L WPRERRSEERASR



miF R EIRERR, XFER—FREES5HERE

From the brand proposition to the exhibition showcase, the competition creates a complete participation journey
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Graphic Design: 3 Brand, Gold / Silver / Bronze
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GUANGZHOU
RESTAURANT

Brand Creative Brief - Guangzhou Restaurant Since 1935
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Brand Creative Brief - Wugu Mofang
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Brand Creative Brief - Kangaroo mommy
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Printing Company Craft and Creative Production: Team A, Team B, Team C Free Creative Groupt
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Printing Company Craft and Creative Production: Award Distribution
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A-Track Color Standard: CTV (Colour Tone Value) Method
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From Idea to Sample: 5 Steps + 4-Dim Unified Rubric

SInES + £PTHE, IEEREESEm R—TFPEEIISmEnEZAEEHAALE.

01 02 03 04 05
L > SIS > R > STUIEER > R
QIS Bit+T2ER MBS ENEHHRITRE BB e =T

4 #55—iT5 (FiasEtH)

Unified 4-Dim Rubric (Shared Across All Briefs)
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Fair Review: 4 Mechanisms for Craft Fairness + Cross-Brief Comparability
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Vetting Committee Structure
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Jury of 30 people - 4 main sources - 3-step blind selection
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The fifth edition will kick off in June 2026, with awards and showcasing at the exhibition in March 2027
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4 Direct Value + 5 Sustainable Assets
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The "three-layer closed-loop value model" ultimately formed by the competition
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5-Step Process + FAQ + Contact

S57E 5 £, NEEQBRERE(F, £HERITES(FIR

01 02 03 04 05

S8 anRATAIA apRlAZTh S5iTH [EEEHERR
SIESSASLRENERTS  SITAET, MEROSKUS  TARAEEAE, FESRY  SEAREREAAN, 5508 AR, HEUERESE
BIR B AR SRR BB (ERPERFEAT RSB

=Wz (FAQ)

Q1 - MBRSEFERASVHIR? Q2 - FE(ERRIFIR AN IE?

(VBRI NRISREIE + MIREARS SITE, TRIMRNR, £ RASHA. IERIRIURSERAEE, RISSAISIEERMELa, BRSLIRIRIE SRS,
Q3 - RSt S SR —? Q4 - ML REEERGSSHEHT?

SERHHBIEVITE, SEURMRT AR TERUEROE, RERE—E. e bittT, TEFRETS, M/ ENTRARREEELNRT SRR,

AE|IREA . 1BiE WP (FEHRZEDS) Tel: 13078425145 | Web: www.hkpia.com.hk




